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BUSA 1105  			    Syllabus   		          (Term, Year)
Business, Value and You
“Promoting lifelong career readiness.”
 
Professor: 				
CRN:				
Section: 		
Class Location: 	      
Office Location: 	
Office Hours:  	

iCollege: Check iCollege frequently for all BUSA 1105 materials including, announcements, assignments, course updates and additional resources. To access iCollege, please click on:  https://icollege.gsu.edu/ and enter all required access information.  

Contact Information: 	E-mail:  		
				Cell Phone: 	

Note: In accordance with federal regulations (FERPA), all e-mails will be sent to the student’s GSU account.
My expectations of you:
· Have a working computer at all times
· Read and review all iCollege materials carefully
· Do assignments/quizzes ahead of the due date
· Do not wait until the last hour to upload your work to iCollege
· Be respectful of others and their ideas
· Seek help if you don’t understand something after reading the course materials
· Don’t plagiarize or cheat
Your expectations of me:
· Be passionate about the material
· Bring personal elements into the discussions via video lectures
· Grade assignments promptly
· Be fair and reasonable
· Listen and respond to student concerns
· Return email messages promptly
· Be a resource for academic and career advice



Contact Recommendations:  Email (through iCollege or the e-mail address listed above) is the preferred way to contact me.  During the week, expect a response within 24 hours.  For emails sent over the weekend, expect a response on the following Monday. This would also hold true for holidays. In case of emergency, you may contact me via my cell phone number. 

Help Support for Online Assignments/Assessments:  Students having problems with iCollege can contact Support Services at 404-413-4357.  Additionally, students may refer to the “student” menu on GSU’s website to access the same information at:  http://technology.gsu.edu/help-center/. If your technology doesn’t work, contact the Support Services, not your professor.

Course Catalog Description: 
Why does the world need business? Why do some succeed, and others fail? What value do non-governmental organizations, not-for-profits, nonprofits, and social entrepreneurship add? And what value do you bring as an employee, manager, professional, or entrepreneur? Find out in this hybrid, hands-on course which introduces students to the basics of business. Students will explore the role of markets in society, how firms operate in a global, market economy, and the environmental forces that affect them. Students will investigate the different functions within the firm and how those functions work in an integrated manner to create value. Students will also enhance their professional image as they hone their elevator pitches, refine their resumes, and polish their social network profiles.

Prerequisites:   None 

Credit Hours:   Three (3)

Required Textbooks (2): 

1. Collins, K. (2018).  Exploring Business (3rd ed.).  Boston, MA: Boston Academic Publishing, Inc. d.b.a. Flatworld.  See below for textbook acquisition. We will not be using the Homework component for this textbook.  Online access is suitable for $34.95 at the below link.

	eText available at: 	
	https://students.flatworldknowledge.com/course/2589650?nop=&search=georgia%20state%20university&searchtype=institution

Additional Resources
Below are important resources provided by the University to enhance your professional development and academic performance. Please visit the Websites listed to learn more about these resources.  Please note that you will use some of these weblinks to complete assignments.

Useful Resources:
	Website
	Description and Primary Use

	https://gsu.joinhandshake.com/login
	Handshake: You will create a Handshake account at this Website. 

	https://success.students.gsu.edu/learning-tutoring-center/

	Learning and Tutoring Center: Provides information on scholarships, tutoring, writing assignments, resume and cover letter etc.  

	https://success.students.gsu.edu/si/

	University Student Success: Offers student success workshops that provide tips on test-taking; studying; note taking; time management and; stress management. 

	https://technology.gsu.edu/technology-services/it-services/training-and-learning-resources/grammarly/
	University Technology Services: Sign up for free Grammarly account and software download.  

	https://technology.gsu.edu/technology-services/it-services/training-and-learning-resources/linkedin-learning/

	University Technology Services-LinkedIn: Provides information on how to develop your LinkedIn profile.  

	https://technology.gsu.edu/technology-services/it-services/training-and-learning-resources/technology-training-workshops/
	Panther Tech Training: Offers free technology classes including Excel, CSS, WordPress, Tableau, InDesign, Photoshop, Java; Python, Video Production, Final Cut Pro, Next-Level PowerPoint.  

	https://technology.gsu.edu/technology-services/it-services/training-and-learning-resources/gartner-it-library/
	Gartner IT Library: Provides access to electronic documents, current events etc. 

	https://calendar.gsu.edu/event/free_professional_headshots#.XVWnT-hKhPY
	University Career Services: Obtain free, professional headshots.

	https://finance.yahoo.com/
	Yahoo Finance:  You will retrieve market data for your assigned company to complete your Excel assignments. 
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Course Goals and Student Learning Outcomes

At the end of this course, students will be able to:
 
1. Differentiate between the functional areas of business
a. Identify and apply knowledge of common business concepts, terminology, and institutions 
b. Use critical thinking about business problems and demonstrate basic business disciplines such as accounting, finance, marketing and management concepts.
c. Explain how the free market systems function.
d. Develop a business model canvas demonstrating how aspects of business rely on each other for success.
e. Compare and contrast different forms of business entities.

2. Explain the importance of business ethics and social responsibility
a. Discover areas of ethical responsibility in business situations.
b. Evaluate the importance of social responsibility engagement in business.
c. Describe areas of ethical behavior relative to global business dealings.
d. Predict consequences of non-compliance with social responsibility in business relationships.
e. Compare and contrast ethical behavior and legal compliance in business relationships.

3. Discuss the dynamics of local and global markets
a. Identify major elements that impact the free market system.
b. Recognize what factors impact the U.S. economy from the global environment.
c. Recognize the consequences of economic facts that affect the domestic and global economies.
d. Assess the domestic business relationship and the impact on foreign economies.
e. Evaluate the challenges involved in expanding a domestic business globally.

4. Demonstrate an understanding of the legal and regulatory environment of business
a. Explain basic areas of legal compliance for businesses.
b. Differentiate between ethical and legal behavior.
c. Assess workplace behavior to conform to legal and regulatory compliance and awareness of when to seek legal assistance.
d. Explain the importance of torts and the use of contracts in the business environment.
e. Discuss the dynamics of state and federal agencies that regulate the business environment and the need for compliance.

5. Interpret Excel charts and graphs
a. Illustrate basic functional use of Excel software for business use. 
b. Evaluate the profitability and performance of a company by creating Excel charts and graphs.
c. Compare and contrast annual stock data of a major company by using Excel analytic tools.
d. Create and distinguish annual data by use of charts in Excel software.
e. Recognize and evaluate overall trends in business using Excel.

6. Develop practical tools and resources for career planning
a. Recognize the importance of digital image and create a personal brand as a component of a successful career planning strategy.
b. Identify appropriate career paths based on personality and aptitude.
c. Analyze the effectiveness of a personal branding strategy by creating communication tools for career planning. 
d. Demonstrate the importance of professional behavior, including professional dress, and create a resume, a cover letter, a LinkedIn profile, and a personal introductory statement in the career planning journey.
e. Evaluate professionalism standards and expectations in a business environment.

7. Explain the skills and behaviors that foster team cohesion and effective team leadership
a. Evaluate the importance of successful teams in business.
b. Explain the effectiveness of clear and concise goals that foster team cohesion.
c. Assess skills and behaviors to create effective team leadership.
d. Understand group dynamics and the need for empathy among group members.
e. Evaluation of best practices for creating, building and managing effective teams.

8. Differentiate between management and leadership
a. Evaluate the role of management in the workplace.
b. Evaluate the role of leadership in the workplace.
c. Differentiate the required and expected behavior of managers and leaders.
d. Evaluate the effectiveness of great leadership.
e. Assess the steps necessary to evolve from a manager to a leader in a business organization.

9. Discuss the nature of communications in an organization setting, including communication flows, channels, networks and communicating across cultures
a. Explain the importance of effective communication in the workplace.
b. Describe the various channels of communication in the workplace.
c. Develop the skills necessary to use networks for effective communication.
d. Assess body language in evaluating communication in the workplace. 
e. Compare and contrast different cultures and effective communication in the workplace.

 	

Course Policies

1. Preparation:  You are expected to read and review all content posted on iCollege and assigned course readings.  Activities include reading posted materials and documents, viewing videos; submitting assignments and taking quizzes. In addition, please keep track of all announcements provided by your professor in iCollege. If an emergency arises, please contact the professor immediately. Do not wait until later in the semester to advise your professor of the emergency. Ultimately, it is your responsibility to read and prepare for assignments and assessments on a timely basis.    

2. The Access and Accommodation Center Services: Georgia State University is committed to fostering a positive attitude towards individuals who experience a barrier to their academic/campus environment due to a condition that substantially limits a major life activity. Students who wish to request accommodations may do so by registering with the Access and Accommodation Center.  Students may only be accommodated upon issuance by the Access and Accommodation Center of a signed Accommodation Plan and are responsible for providing a copy of that plan to instructors of all classes in which accommodations are sought.  The Access and Accommodation Center is located in Suite 205 of Student Center East, 55 Gilmer Street, Atlanta, GA.  The phone number is 404-413-1560 and the email address is access@gsu.edu.

3. Disruptive Student Conduct:  Disruptive student behavior is student behavior in a classroom or other learning environment (to include both on and off-campus locations as well as online), which disrupts the educational process. Disruptive class behavior for this purpose is defined by the instructor. Such behavior includes, but is not limited to, verbal or physical threats, disparaging remarks to other students, repeated obscenities, unreasonable interference with class discussion, making/receiving personal phone calls or text messages during class, excessive tardiness, leaving and entering class frequently in the absence of notice to instructor of illness or other extenuating circumstances, and persisting in disruptive personal conversations with other class members. For purposes of this policy, it may also be considered disruptive behavior for a student to exhibit threatening, intimidating, or other inappropriate behavior towards the instructor or classmates.  For additional information please see the University’s policy set forth at: https://codeofconduct.gsu.edu/

4. Policy on Academic Dishonesty:   All students at Georgia State University are expected to demonstrate scholarly behavior, academic honesty and ethical behavior at all times. It is reasonable to assume that individuals who are unethical business students are more likely to become unethical business practitioners.  As a result, our school has an obligation to our business partners, other students, faculty and staff to react quickly to address concerns of academic dishonesty.   Any and all forms of dishonorable or unethical conduct related to academic work, including without limitation, plagiarism, cheating on examinations, unauthorized collaboration, falsification and multiple submissions will result in immediate sanctions as determined solely by the instructor such as:
A. Academic penalties, including without limitation:
· A grade of “F” for the course;
· A grade of zero for the assignment; and/or
· Lowering of the final letter grade for the course.

B. Disciplinary sanctions, including without limitation:
· Suspension; 
· Expulsion; and/or
· Transcript annotations.

Lack of knowledge of this policy, cultural differences or receiving help from someone that you didn’t know had plagiarized are not acceptable defenses to any charge of academic dishonesty.   Please see the policy set forth at: http://deanofstudents.gsu.edu/files/2016/03/2014-2015-Section-II-Academic-Conduct-Student-Code-of-Conduct.pdf  for examples and definitions that clarify the standards by which such honesty and conduct are judged.

5. Policy Prohibiting Students from Posting Instructor-Generated Materials on External Sites: The selling, sharing, publishing, presenting, or distributing of instructor-prepared course lecture notes, videos, audio recordings, or any other instructor-produced materials from any course for any commercial purpose is strictly prohibited unless explicit written permission is granted in advance by the course instructor. This includes posting any materials on websites such as Chegg, Course Hero, OneClass, Stuvia, StuDocu and other similar sites. Unauthorized sale or commercial distribution of such material is a violation of the instructor’s intellectual property and the privacy rights of students attending the class and is prohibited.

6. Assignments:  Students are required to complete and submit assignments for grading by the due date into the appropriate course drop box in iCollege.  The weekly course schedule gives precise dates for each week’s submissions. Your professor will inform you if there are changes to assignment submission dates.  
Please note:  In order to assist you with your time management skills, all assignments must be submitted before the deadline on assigned due dates. Late submissions will only be accepted at the discretion of your professor AND if the delay in submitting an assignment is the result of a documented family or medical emergency. 

7. Makeup Quizzes:  All students are required to take all quizzes before the scheduled time.  No make-up quizzes will be given, with the exception of a very serious documented situation, such as a family or medical emergency.  If a student encounters such a serious problem, she/he must request consideration from the professor for a make-up quiz as soon as possible after the event occurs.  All situations will be subject to proof of acceptable documentation from the student to the professor.  It is the sole discretion of the professor and the professor reserves the right to refuse granting any make up assessments.  If a quiz is not taken, the student will receive zero for that part of the grade. 

8.   Student Evaluation of Instructor: Your constructive assessment of this course plays an indispensable role in shaping education at Georgia State.  Upon completing the course, please take the time to fill out the online course evaluation. 

 	
WEEKLY COURSE AGENDA 
AND ALL SEMESTER ACTIVITY DETAILS ARE LOCATED ON iCOLLEGE

Students are responsible for all assignments, including videos, textbook reading, handouts, and professor video class lectures. Topics, readings and assignments for a particular week can be found in the weekly course agenda on iCollege.  The following is a detailed list of the points associated with the specific activity.  Details on each activity can be located on iCollege.
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Course Evaluation*:

Syllabus Acknowledgment Quiz…….	10
Handshake Registration and Profile….	10
Career Pathway Reflection…………...	10
Draft Resume – VMock Approval…..	10
Final Resume – in Handshake……….	10
Personal Brand Worksheet…………..	10
Professional Photo…………………...	10
Professional Cover Letter……………	10
LinkedIn Profile…………………….	.	10
Elevator Pitch Video…………………	10
Personal Budget……………………...	10
Business Model Canvas Team………	100
-or-
Business Plan Development Project…	100
Excel Assignments (10)……………...	100
Discussions/Participation……………	100
15 Weekly Quizzes (3 dropped)…….	130

TOTAL			           540*

*The assignments in bold above may not be changed or deleted from the course.  The assignments in grey may be modified or omitted.  Suggested point values are listed. Instructors can determine an appropriate grade distribution across all assignments.
  


The course grade scale is as follows:
	
2

A+	570-553
	A	552-530
	A-	529-513
	B+	512-496
	B	495-473
	B-	472-456
	C+	455-439	 
	C	438-416
	C-	415-399
	D	398-342
	F	341 and below


Syllabus Disclaimer:  The course syllabus and the accompanying weekly schedule provide a general plan for the course; deviations may be necessary. Any changes shall be communicated to the students in a timely fashion. Please check iCollege and your GSU email account daily for updates.
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